


Early History of Outdoor Advertising

Romans posted notices of contest for 
public games on temple columns

First attempt to control was in 1718 
during King Charlesô reign ïa sign fell
and killed four people.

EAT AT AHMAD½S

In 1762, cities of 
London and 
Westminster outlawed 
hanging signs.



What is the first name you think of when 
you think outdoor advertising control?



Federal -Aid Highway Act of 1958

ÅEstablished a voluntary Bonus Program to control outdoor 
advertising signs adjacent to the Interstate System.

ÅFirst federal government attempt to control outdoor advertising 
signs adjacent to highways.

ÅProvided a monetary incentive to the States of ½ of 1 percent 
of the construction cost of Interstate highways. 

ÅControls signs within 660 feet of the Interstate.

Facts: $44 million has been paid to the 23 
Bonus States to date under this program.

No Federal funds are available to pay $10 
million in outstanding claims from 21 Bonus 
States.

- Be thankful we are not a bonus state.



Federal-Aid Highway Act of 1958
(incentive program)

Provided ½ of one percent of interstate
construction costs. 

Highway Beautification Act
of 1965
(penalty program)

A mandatory program that stipulates a
10 percent penalty if the State does not
provide effective control of outdoor
advertising.  

After signing the Highway Beautification Act 

on October 22, 1965, President Johnson 

hands the bill signing pen to Lady Bird in 

the East Room of the White House



California
Colorado
Connecticut
Delaware
Hawaii
Illinois
Iowa
Kentucky
Maine
Maryland
Nebraska
New Hampshire
New Jersey
New York
Pennsylvania
Ohio
Oregon
Vermont
Virginia

West Virginia
Rhode Island
Wisconsin
Washington

Georgia and North Dakota withdrew from Bonus program.

States that donôt allow billboards:

Alaska, Hawaii, Maine, Vermont and the District of Columbia

Bonus states must comply with both the Federal-Aid Highway Act 

of 1958 & the Highway Beautification Act of 1965



To learn more about the federal law go to FHWA website:
http://www.fhwa.dot.gov/realestate/oacprog.htm
NHI Course ïfree on-line class on ODA control

MoDOTôs website: www.modot.mo.gov or www.modot.org



To achieve effective control
a state must:

ÅEnact legislation

ÅEnter into a federal/state agreement

ÅEnforce state law



Federal/State 
Agreement for 
Missouri was 

signed on
February 22, 1972

* Enforcement was given to 
the departments
of transportation

Missouri 
Senate Bill 8

passed in 1968

Established:

ÅSize requirements
ÅLighting requirements
ÅLocation requirements
ÅSpacing requirements

To establish outdoor 
advertising control of signs
within 660ô of R/W



Senate Bill 382 (1972)

Ågave authority to 
remove obsolete and 
illegal signs

Change was made from:

Å150 feet to 300 feet 
spacing on primary routes 

Å500 feet spacing on 
interstates & freeways

Administrative Rules 
(code or regulations)

- tells us how to 
carry out the laws

Åpromulgated by State Highways 
Commission to aid regulation of 
outdoor advertising, 7 CSR 10-6 

Note: In 1998, SB 883 passed 
allowing cities and counties to be 
more restrictive than state.

Statutes (laws)



How do we enforce the law?

ÅPermitting process

ÅEstablish inventories

ÅPeriodic surveillance of the controlled routes

ÅAny illegal signs expeditiously removed



Controlled Routes are defined as the Interstate and Primary system (Federal Aid Primary) as it
existed  on June 1, 1991 and all highways designated as a part of the National Highway System 

ñSnap shot in timeò



Route 1(FAP)

Route 11 Bypass
(NHS)

What is controlled?
example 1

still controlled
regardless of

ownership



Route 1(NHS)

Route 11 Bypass
(NHS)

What is controlled?
example 2

Not controlled
not FAP on 6/1/91



Route 1(FAP)

Route 11 Bypass
(NHS)

What is controlled?
example 3

x
x
x
x
x
x
x
x

Road obliterated
Do not control



Control Areas
ÅOutdoor advertising is controlled and permits issued 
within 660ô of R/W in urban areas.

ÅOutside urban areas, outdoor advertising is controlled 
within the limits of visibility

(includes the 660ô corridor).

*Regardless of location, a sign

can only be permitted

within the 660ô corridor.



660ô

R/W

You 
are 

here



Missouriôs Statutes
(RSMo 226.500 ï226.600)

&
Missouriôs Code of State Regulations

(7 CSR 10-6.010-100)

specify
Size, Lighting, Spacing and Location Requirements

Current requirements are:

ÅSize: Maximum 800 square feet
per side
ÅLighting: No moving or flashing lights
ÅSpacing: 1400ôbetween sign structures
ÅLocation: Sign located within 750ôof a qualifying business

and properly zoned if there is zoning

LAW

REGS



Zoning

ÅIf there is zoning, it must be commercial or industrial

ÅWill not accept agricultural or residential

ÅZoning we accept: city zoning and comprehensively zoned

counties. Only comprehensive

zoned county in SW MO is

Greene . Everything else is

considered unzoned

ÅWill not accept spot or strip

zoning

(A business must be within

750ô to qualify sign location)

Cowtown



Outdoor Advertising Control Diagram

Qualifying Business

On-premise

sign

billboard

billboard

parking

lot

No new signs allowed on 

this side of roadway

1400ô                                       

min.

within

750ô

within

750ô

Controlled

highway

within

660ôof

R/W

In urban areas, signs may be placed outside of the 660ô corridor and do not require a permit.

Outside urban areas, signs cannot be placed outside the 660ô and are regulated due to limits of 
visibility.



Outdoor Advertising Control Diagram 2

Business

On-premise

sign

P/L

Controlled highway

Active business use area,
not property line

P/L

Where do we measure from?



US 65 S log 0.00 starting at
county line heading South

Billboard at log 4.50 on

the right side of road

US 65 S log 34.68

Ending at county line 

Understanding County Logs

US 65 N log 0.00 starting at

county line heading North

US 65 N log 34.68 

ending at county line

ÅOdd numbered routes run
north and south ex. 65, 73.
Even numbered run east
and west ex. 32, 64, I -44.

ÅStarting at the county line 
the log starts at 0.00 and 
increases as you drive the 
route.

ÅSigns are typically on the
right except for divided 
highways with private   
property between lanes of 
travel.

32



ñnearest points of the structures to each other are to be usedò

Measurements



Where do we measure from?

Outside of incorporated municipalities, no structure may be located adjacent to or within
five hundred feet of an interchange or safety rest area

A B C

Measurements

ñbeginning or ending of pavement widening at the 
exit from or entrance to the main traveled way ñ



Signs must be placed 
on private property.

Signs are not allowed on 
state right of way nor can 
they overhang or be 
maintained via state right 
of way.

It is the sign applicantôs
responsibility to see that
the sign is erected off state
right of way.



Other type of signs that require a permit:

ÅDirectional

ÅOfficial
ÅExempt (service club, veterans, fraternal, 

religious organizations)

These signs follow different requirements for size, lighting, 
spacing and location requirements and some are exempt from 
fees and cannot contain advertising.



Number of Signs in Missouri

58,000  ï1966

38,000  ï1972

13,140  ï1985

11,400  ïCurrent

Approximate miles of roadway

we regulate: 8560

MoDOT/ODA Staff:

1 ODA manager, 7 specialists,

3 technicians




